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Adolescents and sexting

• 20% of adolescents send sexts & 30% recieve them (Mori et al., 2022)

• Adolescents experience range of positive and negative feelings after
sexting:
• Gender differences

• Type of sexting / other individual characteristics?

• Current research has shortcomings:
• Most research is qualitative – we lack robust associations

• There is a need for sex positive approach



Towards explanation of short-term 
media effects

The integrative model of ICT effects on adolescents’ well-being (iMEW; Smahel et al., 2022)



Methodology

• Nationally representative sample, logistic regression
• Czech adolescents (11 – 16 years old, 50% girls)

• N = 2,500

(RQ1) What is the association between depression, loneliness, 
self-esteem, happiness, sensation seeking, age and gender & 
three types of sexting behavior (expected and unexpected
receiving and sending)?

(RQ2) What is the role of individual factors in feeling happy 
and upset after the tree types of sexting behavior?



Main findings

92.1%
never sent a sext

2.7% send sexts at
least monthly

4.5%
receive

unexpected sext at
least monthly

4.5%
receive expected

sext at least 
monthly



Main findings

+

Age

Sensation seeking

Loneliness

-

Happiness

Similar individual
factors predict all

three sexting
behaviors



Main findings

32% boys happy at least 
monthly (22% girls)

44% girls upset at least 
monthly (23% boys)

27% happy and 34% 
upset at least monthly

15% boys happy at least 
monthly (7% girls)

53% girls upset at least 
monthly (36% boys)

10% happy and 45% 
upset at least monthly

30% boys happy at least 
monthly (40% girls)

20% girls upset at least 
monthly (17% boys)

35% happy and 18% 
upset at least monthly



Main findings

That does not hold 
for feelings…

Almost no significant
associations with

feeling upset.

+ gender, sensation
seeking

- happiness

+ age, gender, sensation
seeking

- happiness, depression

No associations with
feeling happy after

sending.



Future directions & limitations

• Consensual vs. non-consensual receiving: expectedness

• Role of other factors in feelings: contextual + motivations

• Short-term effects and long-term effects
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Study 2 – individual variables‘ association with feelings after
sexting
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Study 2 – individual variables‘ association with feelings after
sexting
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